Today sees the release of MailUp 9: the platform now
has advanced automation features and a new design

Press release February 1, 2017

With a redesigned user experience and a revamped interface, MailUp 9
is enriched with new resources for Marketing Automation, shared email
creation and SMS tracking.

Milan, February 1, 2017. MailUp S.p.A. announces the launch of MailUp 9
(www.mailup.com/discover-mailup-9), a completely redesigned version of the
platform that is enhanced with new functions for automation and Email & SMS
Marketing.

The platform is the result of an intense intervention on user experience:
MailUp 9 offers a new interface thanks to the graphic redesign of all its
sections, the reorganization of functional areas and a redesigned dashboard that
provides key data on the user's latest campaigns, also from a mobile device. A
new look & feel aimed at providing companies with simpler and more intuitive
use and navigation.

Continuing its path of research for Marketing Automation technologies, MailUp
9 introduces new features for the creation of workflows: as of today, platform
users can add SMS messages to emails, creating an automatic flow able to
deliver multi-channel campaigns in a timely and personalized manner. By
combining the potential of email and SMSs, the workflows let brands
accompany their customers throughout the entire customer journey, from the
first contact up to a purchase, all the way through to up-selling and loyalty
activities. There is also a new complementary feature that allows clicks on links
contained in SMS messages to be tracked, not only at the campaign level but
also for individual recipients.

In the area dedicated to email creation, MailUp 9 introduces a new tool:
Collaboration, which the user can use to share the various stages of a
campaign's creation and pre-launch, allowing team members to add notes and
comments to every aspect of the message. This feature, unique among Email
Service Providers, is especially useful both for Web Agencies that plan
advertising campaigns for third parties, and for companies with a structured flow
of approval.


http://www.mailup.com/discover-mailup-9

For more details about all the platform's new features, visit the dedicated
page of the website at www.mailup.com/discover-mailup-9.

MailUp 9 is available for a free 30-day trial today at this link:
Ip.mailup.com/en/free-trial, while the more than 10,000 current customers will
automatically receive the upgrade today at no additional cost.

Nazzareno Gorni, the CEO of MailUp, comments: "In a scenario where
marketing technologies are increasingly more complex and difficult to decipher, I
am convinced that user experience plays a key role. We finalized an investment
strategy for user experience last year, and we are confident it will bring
significant results. The release of MailUp 9 makes us proud, as it is the result of
extensive research applied horizontally to user experience and in depth to the
platform's features. This is not merely a new look, but a redefinition of the
dynamics and logical connections that are behind the use of the platform. In this
sense, MailUp 9 makes every Email and SMS Marketing operation easier and
more intuitive. The redesign is accompanied by new resources in two key areas -
automation and message creation - to make these activities even more rapid
and effective.

A new generation of platforms is born with MailUp 9: it has been renovated in its
form and substance, and can give further impetus to the qualities that have
made it a leader in Italy and, to date, in the 50 countries it is sold in around the
world".

MailUp (MAIL.MI) (ISIN ITO005040354) developed a cloud marketing technology (SaaS) which
enables SME and large companies to create, send and monitor newsletters, emails and text
messages (SMS). Localized in nine languages, the MailUp platform is present in over 50 countries,
with a customer base of more than 9.000 companies and 800 resellers. Set up in 2003 in Cremona,
MailUp has now offices in Milan, San Francisco and Buenos Aires, with consolidated partnerships in
Tokyo and Jakarta. After the IPO in 2014 on the AIM market of Milan, MailUp embarked a path of
growth by launching a new line of business (beefree.io) and acquiring established and emerging
companies: Acumbamail (Spanish and Latam market), Globase (Nordics market) and Agile Telecom
(wholesale SMS market). www.mailup.com | www.beefree.io
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