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MailUp Group at a glance

Innovation

A Fast-growing industry: cloud

software/marketing technology

A Focus:data-driven omni-channel

oredictive marketing automation

and mobile content creation

MailUp Group

-
il

Growth

A Revenues 3y CAGR +41%

+26% FY 2017 (organic)

+47% FY 2018 (organic)

+51% FY 2019 (organic +46%)
+8% FY 2020 (sales preview)

A5 acquisitions in 5 years

a Always profitable

D

Global Expansion

x International revenues from 10% to
56% since IPO

aServing 23,000+ B2B clients in115+

countries (271,000 free users)

4240+ employees in 3 continents
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From startup to leading European
player in SAAS cloud software

REVENUES
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MailUp Group

MAILUP
LAUNCH

2011 2012 2013 2014 2015 2016 2017 2018

2004 2005
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*In 2016 Group transitioned to IFRS accounting standards. FY 2015 is restated. Therefore historical data may not be comparabl
Data in Mn/EUR. Source: Company and Group financial statements
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A tech group bullt on strong synergies

9~9 Group Holding / Parent
‘&7  -45 employees

Q

MAILUPGROUP

Strategy, M&A, Finance/Accounting, IR, IT, HR, Legal

Acumbamalﬁ

{@} Business Units
~195 employees

‘m; Datatrics

T

A

MailUp Group

telecom
ssssssssssssssss B E E
Freemium Tool Cross Selling
> @ < > @
SMS Services T T
A A
Email Editor
A . . .
T Al Predictive Marketing
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00 MAILUP
GROUP

Revenue distribution 1H 2020

os ™ Rest of Europe 42%

taly 44% w $

Other 3 % g . .

MailUp Group

Subscription -based business
model

MailUp 70%

Datatrics 100% - /

BEE 100%
Acumbamail 90%

Acumbamail 10%

- Non Recurring
B Recurring Revenues € 30%)
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Clients that worked with us

RETAIL & E -COMMERCE

Walmart

Oscorr

Yamamay

Heineken

&) BOSCH L'OREAL
ZUEGG
Sams&nite co?n

TECHNOLOGY, PHARMA & AUTOMOTIVE

<~ @DISON

!/ NOVARTIS

e,

@ TOYOTA

MailUp Group

orange’

BAUSCH+LOMB A
ANGELINI
®pi SANDOZ
Biogen
VO L vV O CA;QGLASS‘

BANKING & FINANCE

BPER: Vittoria

Banca Assicurazioni
za BANOR Sella

SIM SpA Personal Creclit
) COMPASS BANCA S U

) CREDITO COOPERATIVO
: Self

bankinter: Bank

MISCELLANEOUS INSTITUTIONS

I ({@e)
unicef ¢ AMNESTY

@D’ jd . % GOBEANC  MINISTERIC .
~ . ’ DE ESPAMNA %ﬂmﬁ%’gﬂwﬂo"
Slow Food =

| - oo BROWN

GEDI

GRUPPQ EDITORIALE

7% Banco Desio

@ Invest Banca

]
9 Comune a
Milano
),
@ Bocconi
Un_lv_elmCummwhle

Luigi Bocconi

%< Sisal

MEDIA & DIGITAL SERVICES

e Spotify
s 4 i

NETFLIX

twitter P
Wi
el I A'Tlsgg
o SRS
Uit CHEETAH DIGITAL E 3
MEDIA
A randstad

H-FARM'

TRAVEL & HOSPITALITY

? LATAM '? Blue Panorama
» AIRLINES - airlines
Jtalo < safiA
SPA & GOLF RESORT
Barcelé PIGRRE:
HOTEL GROUP VACANCes

WestCord ) stayokay |

*Representative list of our past and current clients. Logos are the property of the respective businesses and araverpligstrses only.
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Mature vs innovative businesses

Cumulated EBITDA 2017 -2019
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MailUp Group

Data in Mn/EUR

Sales CAGR 2017 -2019

160%
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140%

108%

67%

31%

telecom ﬂ Datatrics  acumbamiail’

BEE

2018-2019 for Datatrics
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(mailup)
BE RELEVANT Drag & drop templates

99 MailUp Group - Ne..

¢ Main menu Drag & drop templates HTML templates

Rich templates

a My templates Bacio templates
SMS 2 QV“
L T "
1 f : BRe-g*f
Messaging Apps ' :
oy 12 Days of
Dol =y Christmas

A et (AN

mailup.com

BE RELEVANT

Almost Famous | American Pie Black and Blue | = | Christmas Blue

E -~ TS
A CHRISTMAS Dear [name]

GIFT FOR YOU! . Christmas
8 Promo Sale
N‘\;; & |

« app-

¥
2!
1
L
=] SMS CREDITS A
: ‘f: v 'r‘;; Q

MailUp Group
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00 MAILUP
GROUP

MalilUp: the multichannel marketing solution

Your successful campaign
IS only three steps away

Get the right emall to the Triggered Transactional
: . Newsletter
right recipient messages messages

Engage your audience on
Facebook Messenger and
Telegram

Grow the Schedule Connect Start meaningful
database broadcast a chatbot conversations

Create Set filters Choose events Q Launch the
workflows and trigger that trigger flow I]D:l campaign and

Advanced Marketing

Automation tools

with drag&drop conditions & messages monitor statistics

MailUp Group 10
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Business unit highlights: MailUp

Company Competition

ABootstrapped 2002, always A#1 in ltaly (second player
profitable has 800 clients)

A10,000 clients across AAmong top 5 players in
iIndustries Latam countries

A21b+ messages sent per AOne of ~300 players

year worldwide, just a few
support both Email & SMS

A100+ employees

MailUp Group * Source: Company financial statements and elaborations

Strategy

AStrengthen the market
position in Italy and Latam

AHigher ARPA by
Increasing prices and cross
selling Datatrics platform

Financials

A17% revenue CAGR (3Y)

Aj 15. 1M FY 201|9

A~60% gross margin~ 19%
EBITDA

A~70% recurring (annual

subscriptions)

11
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MailUp Group

telecom

SMS PROFESSIONALS

«all vodafone IT = 16:47
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Messagagi

Acciona

TelepassPay

Phone Code
RegioneSMS
Apple

GLS

Volvoltalia

@ 9 49% B

o

agiletelecom.com
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— Bankof America

Agile Telecom: Companes Google | WISA| wamart:: < 300m

!
th e A2 P Software mailiin) ORACLE
Wh O I €S al e applications detdigital s

messaglng S oo lagile, ‘infoBip o%élt?lklty ) twilio

telecom

O ateway | nexmae sinch

salesforce

10k

. - S — efoni
Mobile carriers 6 @\ gliﬁgfg = - = o= o “Yelefonica 1.2k
1 vodafone atat ==TIM
End users . =2A00 . 2094222240080 5.2b
‘YY Y Y "l ) AA A Ad AA M) A 4

MailUp Group 13
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Aglle Telecom:
the A2P wholesale
messaging gateway

MailUp Group

Telecom provider (OLO - Licensed
Operator) offering wholesale A2P SMS
delivery

Specialized in lowlatency transactional
messages(One-time password /
notifications / alerts and so on)

In-house developed technology forSS7
protocol (carrier-grade standard for voice
and text) and dynamic adaptive routing

14
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Business unit highlights: Agile Telecom

Company

AAcquired 2015

(1x EV/Sales), profitable
since 1998

A300+ wholesale clients

A~70 mobile carriers
connected worldwide

A15 employees

MailUp Group

Competition

A#1 Italian player with ~2b
sms sent yearly

APrice leadership thanks to
complete coverage, scale

economies and proprietary
technology

AOther relevant competitors
for Italian mobile
termination: Kaleyra
(financial industry), Mobyt,
SMS lItalia (Link Mobility)

Strategy

AConsolidate the Italian
market leadership

AExpand coverage
through agreements with
Mobile Carriers in other

European and emerging
countries

ACash productive: mature
business allowing
Investments into most
Innovative areas

Financials

A58% revenue CAGR (3Y)

(+58%)

A8-10% gross margin, 78%
EBITDA

Aj41.5M FY 201|9

15
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BEE Free | Email Editor X +

& C {) 8 beefreeio W ; O R B | @

ll_@ 8% ﬂ Draft saved -

oo =
CH CONTENT = rows E| SETTINGS

T ®

LOGO.

=] =

BEEFREE.IO

@ : beefree.io

_
—

DIVIDER SOCIAL

L

STICKER

MailUp Group
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BEE / Best Emall Editor:
beautiful content, fast

X ™

Marketers are often also > BEE helps them make that

designers content beautiful and fast
They create content in all sorts of A drag-n-drop email and landing page
applications: a welcome email, a product editor to edit those templates that
launch landing page renders them seamlessly no matter the

device, emall client, charset

MailUp Group

Two products built

around the editor

>
5>

BEEPro

BEEPIugin

17
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B I I I rO m START FROM SCRATCH Y B BecrPRO 0rt USAGE v 4L, iNDusT
FILTERS V¥ il

For Email Designers

BEE Pro Agency

A Hundreds of email templates

A Fast email creation workflow

“I'm a new Te
for your cont

Fast srnall design, review, and appeoval for
dighal agencies and macketing teams

s

L aas s

A Multi -user support with roles and permissions

Expenence

ey

A Collaboration tools for review and approval

BARBER SHOP

...... o DESIGNER
Bee Team

A Integrations with many marketing platforms

4 Free editor generates product led-growth

A Community: a growing number of designers collaborate to
enrich template lists

MailUp Group 18
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BEE Plugin

YourLogo®

Embeddable email & page editor for SAAS FERNAN BURGE

A A completely customizable editor
A Easy «Make vs Buy» pitch: companies save money and time by
embedding BEE vs. building their own drag-drop editor

4 Clear advantages:

A

A

Give a content editor users will love

Reduce time to market & cost

) ‘ | PRESENTING

Easily and seamlessly integrated and connected C?“eCtiOn
'\

Zero maintenance cost to assure emaill clients
compatibility overtime

20 languages supported

Peace of mind from a large listed Group vs. buying a start

up solution

MailUp Group 19
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Business unit highlights: BEE

Company Competition Strategy Financials

AMailUp technology spin-of > A#1 player ATo become the world leading A73% revenue CAGR 3Y
Startup in Silicon Valley standard for content creation,
ASmall niche market starting from email and landing Aj2.6M FY 20109
ABusiness team and IP in US/ pages
technological team in Italy AFew players, mainly startups A~80% gross margin, 35%
and followers of BEE AOpen platform that supports EBITDA
A7,000+ BEE Pro users, 600+ third party Add -ons
SaaS developers200,000+
free users AlLeverage the free version
to build a worldwide
A40 employees community of Designers to
build the richest template
catalog

MailUp Group 20
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o Trigger Trigger
Untitled trigger Placed productin cart

Profiles: 0 Profiles: 0 Profiles: 0

Wait for 1 day o &+ Add profile to segment

Set custom field on profile o
Untitled action

E Relevant Products: Cart

Touchpoint description

Profiles: 0

No conversion after 1 day S . Profiles: 0

&~ Remove profile from segment v
M -
$ 1

i Profile
&+ Add profile to segment rofiles: 0 :
Profiles: 0

0! :

Touchpoint descriptior -
Wait for 1 day (@ Stop this flow )

Profiles: 0

Email: Abandoned Cart
</> Trigger webhook i

o s R

i Untitled touchpoint

Cr 3 touch t X
'
'
'
'
'
'
'
'
'
'
'
'
'

~

No conversion after 1 day wecsenscssnsnss Profiles: 0

-
1
'
'

Profiles: 0

b

i Facebook Advertisement

Touct

<® Stop this flow

MailUp Group

datatrics.com
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D a_t a_t r| CS , Features of Customer Data Platforms Opfional
09 Profile Unification

Al-powered .
= Associates ID = Out-of the-box = Content/offer
i * |nputs from any source to person optimization X
aCtI O n ab I e C u StO m er = Stores in usable = Appends = Defines rules :'nodels = Next-best Connects
format external data = MTROIS Clstom recommendation external systems
D : SAS, R :
a.ta. P I ath ' * Deduplicates = Journey analytics

(CDP)

Unique ID: 123456
Name: John Doe
Email:
jd@gmail.com
Last Purchase:
11/24/2015

Attribute: Male
Attnbute: Loyalist

ID: 348078 © 2018 Gartner, Inc.

MailUp Group
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MailUp (excl. Datatrics)

Datatrics areas of expertise areas of expertise

D at at r| C S Features of Customer Data Platforms Optional
0 1 ) Data Collection o Profile Unification e Segmentation Prediction & Decision
+ Mallup

= Associates |ID = Content/offer
= |nputs from any source to person gt;téglf;the-box optimization
= Stores in usable = Appends = Defines rules g e = Next-best
external data LTINSl recommendation
D : SAS, R .
* Deduplicates = Journey analytics

= Connects
external iystems

Unique ID: 123456
Name: John Doe
Email:
jd@gmail.com
Last Purchase:
11/24/2015
Attnbute: Male
Attrnibute: Loyalist

ID: 348078 © 2018 Gartner. Inc.

MailUp Group 23
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Datatrics:

Integrate your data sources

Product, i (@)

@ Email Marketing

business,
technology -~ Qe

Advertising 0 @ Datatrics API

Connect your internal data sources

Demographic Data

Weather Inf ti
Connect external data sources satherinformation @

Traffic Intensity

MailUp Group 24
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Datatrics:

&
Create 360 ° O &@
customer @ @

profiles “

Name Sarah Jones

Clicks on advertisement for best reviewed laptops

Visits your pages about Apple MacBook

Lives in a high income area

Signs up for your newsletter

Buys an Apple Macbook

< t The Netherland .
ountry € Netherlands Likes your page on Facebook

City ~ Amsterdam, North Holland

Email h il. .
mal sarah@gmail.com Books when forecast is good

0000000

Studied at University of Amsterdam

Has an above average income

MailUp Group 25
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Datatrics:
Future
behaviour

MailUp Group

Sarah Jones

The expected lifetime value of Sarah is € 8,457

Engagement Opportunity
21% €1.389

Potential

78%

Can be persuaded with social proof

Is currently in the orientation phase

Belongs to segment loyal believers

Contact through Instagram Ads around 7 P.M.

Most likely to book higher priced notebooks

26
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Datatrics:
Output

MailUp Group

Orientation
Comparison
Decision

Evaluation

Loyal customer
Persuade with

social proof

Website
Embedded Content

RetailTrics

Acer Chromebook 14
CB3-431-C5K7

This notebook was sold 5 times today

' s

Most popular notebook

.,, || Apple MacBook Air 13,3 inch

View Product =p

RetailTrics

Acer Chromebook 14
CB3-431-C5K7

Don’t miss this offer. Only 3 left!

& O
Ve <o
“

Highest score on Tweakers.net
Beautiful Full-HD screen

Most compact notebook

Orientation
Comparison
Decision

Evaluation

Single minded
customer
Persuade with

scarcity
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Datatrics

A Actionable Customer Data Platform that
enables midsize marketing teams to use
predictive data-driven omni-channel
orchestration for customer engagement and
journey management

4 Enriches traditional marketing automation
with artificial intelligence (Al)

A 150+ plug-and-play connectors with most
used marketing tools to ease adoption

MailUp Group

Project o : ;
[Demo] E-commerce U Journeys # Campaigns 2L Audience

AUdiEﬂCE‘ High value customers ~

s D
rRNOWN Fro 15

627 1.747

Total Profiles Unknown Profiles
1.747 1.120 — N\~

Profiles
e ;¢
Orientation Phase Comparison Phase
[G Time to contact = Recommended content 41 Segment
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Business Unit highlights: Datatrics

Company

AFast-growing startup
acquired in the Netherlands
in 2018

A50+ employees
A300+ clients including,
LeasePlan, BP, CarGlass,

Rabobank

AReady for international
expansion

MailUp Group

Competition

AMid -market positioning
where large US players
(Adobe, Salesforce, Acoustic)
focus on enterprise clients

A#1 player in the Netherlands

AAround 50 competitors
worldwide, mostly startups
VC-backed (Blueconic, Agillic)

AMore advanced than
traditional personalization
engines (Barilliance, Dynamic
Yield, Clerk.io)

Strategy

ACross-selling to MailUp
clients in Italy and Latam

AExpansion in Germany and
Nordics

AlLeveraging the MailUp
Group skills and brand to
foster growth on mid-large
companies

AData-core that enables
further innovations and
acquisitions

Financials

AEV = ij 3.

cash,
shares)

AEarn-o u t

38 M

. O M

sCcheme

3M In shares in max 4Y)

AThe founder / CEO paid
only in shares (34 years

lock-up)
Aj2. 4M FY

A76% gross margin

2019

29
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Acumban’i;ill-;lﬂ Bienvenido

n Inicia ¢Sabias que tus emails han sido abiertos 9,340,172 veces?

Campafias » Listas »

Campanas »

. 5 324 189 76

24h 24h -~ 2dh

Campanias recientes Ver todas »

Muevos Planes de Precios

MailUp Group

acumbamail.com
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Acumbamail

Acumbamall Editando la plantilla

Boletines e

A Low-touch solution for SMEs in Spain and | -~
<2/ Campa Acumbamail T T - ~ — —
LatAm offering email, SMS, landing pages and i i =l
. . Ficel Plantillias V x — . | ) | - .
marketl n g aUtO m atl O n ! —‘;':;’.:-::—1 H’:g'l_l :":(""1"—”?"' "'": '.e'l : ;’):l:t\t:i inrl.u'r;r’tz'( Il.“..l’.1';| ;l: r‘. t—'::‘l:;{ -:m"r-:‘:‘: t:’ 'f-l ':";'j'."_l"v “—'“f'.“ ’ l:-Tr:,:j’;:r.‘l:.‘(fi'j ;':'n' “xi)j. ‘ :' n't.r: 1' 1"‘)'”"':";’:".::;.
'y wiom ' haces bre ese disefio v los tenlizaremos ain coate extra Haz e A

A Self provisioning solution sold with a freemium
model

COFFEE T B =

TEXTO IMAGEN 20T7C

A 55,000+ users o/w 3,000+ paying

A 1.2m Revenues (94% recurring) with 30%

ebitda and 30% growth 3rd February 2016

NEW OPENING

A 11 employees

A New product launched: gumbamail.com

MailUp Group
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Needs we serve

Most marketing departments within companies (and software developers serving them)

have these needs

I'T

Departments

Send
Transactional
Messages

Templates for receipts,
newsletters, welcome

series, etc.

Marketing
Departments

Send
Broadcasts

Prospects and customers
Engage

during their personal journey

MailUp Group

Notifications, order confirmations,

password reminders, etc.

Promos, newsletters,

blog updates, etc.

32
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Needs we serve
Why choose MailUp Group?

R :
T Multi -channel m

A
Departments BEE A Easier felecom
ugin ] . A Personalized
---------------------- Afaster  ----|  Creation Transactional R
A Comsictant A Delivered! i )
Marketing &j A Cost effective Zmalluﬁ;
Depts BEE BE RELEVANT
Pro
| (mailup)
A Multi -channel BE RELEVANT
m Datatrics A Data-driven A Scalable
a A Omni-channel JOurneyS BrOadcaStS A curated or
A Al-enhanced Acumbamai

automated

MailUp Group 33
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The competitive landscape

MailUp Group

34
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