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00 GROWENS

Growens at a glance

Innovation

A Fast-growing industry:
Technology / cloud software /

marketing technology (SAAS)
From messaging (Email, SMSo

mobile content creation and
omni-channel predictive

marketing automation

growens.io

il

Growth

ARevenues 3y CAGR +41%

+26% FY 2017 (organic)

+47%
+51%

~Y 2018 (organic)

Y 2019 (organic +46%)

+7% FY 2020 and YtD 2021

A5 acquisitions in 6 years

AAlways profitable

)

Global Expansion

Alnternational revenues from 10%
to 55% since IPO

AServing ca. 26.000 B2B clients In
115+ countries (271,000 free

users)

A260+ employees in 3 continents
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From startup to leading European
player in SAAS cloud software

REVENUES
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*In 2016 Group transitioned to IFRS accounting standards. FY 2015 is restated. Therefore historical data may not be comparald. Data in Mn/EUR. Source: Company and Group financial statements
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Business lines

CPaa$S

Revenues EUR 40.0 mn (+4%)
Gross margin: 8%
Ebitda: 4%

GROWENS Employees: 16
Revenues: EUR 65 mn (+7%)

Gross margin: 32%
Ebitda: 8%

Employees: 260 S3aS

Revenues: EUR 23.7 mn (+13%
Gross margin: 72%

Ebitda: 20%

Employees: 195

_ FY2020 data.
growens.Io Source: Company and Group financial statements
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Decentralized organization

Holding organization:

00 GROWENS A Corporate Development / M&A
A Scale economies (le Amazon AWS, staff functions)

A Risk management (cybersecurity, privacy, business control)

Business units:

&) ‘m‘ Datatrics &9 Acumbamail [agile] (mailup) A Independent companies

telecom
BEE - e BE RELEVANT A Focused market segments

PROFITABILITY Capital allocation:
A Diversification
GROWTH A Long term value oriented

growens.io



00 GROWENS

A tech group bullt on strong synergies

00 GROWENS

Q~9 Group Holding / Parent

‘&’ ~50 employees
9 Acumbamail é}

‘E; Datatrics m

BE REL T te,e(ég;m
BEE = ®eer F e
Freemium Tool i
: : Cross-selling
{é} Business Units @ > @ @
~210 employees T T T SMS Services
O
T Editor technology T T
O
T Al Predictive Marketing

@

| SaaS I | CPaaS I

growens.io
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Synergies examples

@ X130mi 29 Gumbamail

A New e-commerce shop in Latin America, with the A The new product launched by Acumbamail adds email
technological support of Vtex, MailUp and Datatrics marketing capabilities into Google Gmaill

A The solution allows to predict the interest of customers A The solution has been developed leveraging theBEE
and build empathetic relationships through personalized technology (email editor) and the knowledge acquired
content and marketing automation developing the Templates for Gmail extension

A The solution brought in $50,000+ revenues and a return A Fast go-to-market (4 months) and1,000+ users acquired
on advertising (ROAS) investment of 67:1 in the first 6 In 1 year with no advertising
months

growens.io


https://www.xiaomishop.mx/
https://gumbamail.com/

Q) GROWENS

‘ Strategic focus and resources

Unlock the growth bottlenecks by setting a clear and
targeted focus and providing the necessary resources

M &A Val Lje (investments and competences)
creation drivers

‘ Scale economies

Shared resources (tools, suppliers) from Holding
departments (Legal, Cybersecurity, IT, HR, Accounting,
Finance, Design ) to optimize processes and costs

‘ Synergies

Foster the collaboration and knowledge / resource
sharing (technologies, partners, clients) across the
different business units

growens.io
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ME&A success cases

Agile Telecom (Italy)
A Acquired: 2015

A Entry multiple: 1x Sales
A?2IJKX" *HI Aaoy
A ?2J KX’
A Growth: 5.4x In 5 years

I @
I

Agile Telecom was the largest SMS supplier for
MailUp: the acquisition allowed the Group to gain

better quality control and pricing to grow MailUp
In Latam.

growens.io

R
* HT Al ROT F

I
I

Acumbamail (Spain)

Acquired: 2015
2J KX ¥ AaoO

2I KX * Al A
Growth: 15x in 5 years

Entry multiple: 2.5x sales
|
|

H
H

Acumbamail allowed the Group to enter the
Spanish market with a different go-to-market
approach based on productled growth and a
freemium business model.

Datatrics (Netherlands)

Acquired: 2018

Paid: 3.8x sales + earnout

Growth: 2.9x In 2 years

The solution extends the MailUp capabilities by
adding omni-channel orchestration and hyper-
personalization instead of bulk messaging.

10
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Growens vision

To be aninternationally recognized innovator, where passionate people create an ecosystem ofSaaSsolutions

that help with the evolving ways of communicating with customers.

2022 V2025 GROWTH DRIVERS

v Internal growth

- SaaS R&D (improve current products and launch new ones)
- Internationalization (Europe + America)
v External growth (M&A)
- Consolidate local markets, enter new regions, add new SaaS products
- Pipeline: 2/3 targets at different stages of evaluation
I v Financial growth
- - . - Uplisting

2013 2014 2015 2016 2017 2018 2019 2020

- Increase free float and liquidity
growens.io 11
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Revenue distribution FY 2020

Saas incidence

Datatrics

* o F T Acumbamail BEE
Rest of Europe 38% | 2 \'\

b _ o
- : MailUp
USA 13% : Italy 46% w ‘
+34%Y0 . |

Aqgile
Telecom

| | | Bl CPaaS 63%
Other 3 % | ‘ : 5% Yoy

+25%Y0Y B SaaS 37%

) +13%YoY

growens.io
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North America presence

Google

v Local presence: BEE Content Design, Inc.

- Based in San Francisco, 95% owned by Growens

- 54 employees (CEO, Sales, Support and Marketing functions)

- 11,000+ clients including Novartis, Spotify, Save the Children, Disney S 7
unicef

JNBA

amaZon
)

- Market leader in emall and landing page creation technology

Y Consolidated North America results:

- $12mn Revenues*

- $8.4m ARR (58+% growth)**

* Data FY2020. BEE revenue + revenue from other Growens BUs in the region

** December 2021 vs December 2020
Representative list of our past and current clients. Logos are the property of the respective businesses and are for illustréive purposes only

growens.io 13
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Clients that worked with us

RETAIL & E -COMMERCE

Walmart

Oscorr

Yamamay

*
Heineken

(&) BOSCH LOREAL
ZUEGG
Sams&nite co?n

TECHNOLOGY, PHARMA & AUTOMOTIVE

<~ @DISON

!/ NOVARTIS

e,

@ TOYOTA

growens.io

orange’

BAUSCH +LOMB A
ANGELINI
P .
Biogen SANDOZ
YV O L V O CARGELASS

BANKING & FINANCE

BPER:

Banca

xa BANOR

SIM SpA

[l COMPASS

=l GRUPPO MEDIOBANCA

bankinter:

MISCELLANEOUS

icef€s
unicer'sy

e

Slow Food”

#UCLM

GEDI

GRUPPO EDITORIALE

37
-

ivaVittoria

%¢® Assicurazioni

Sella

Personal Credit

©

BANCA oi UDINE
CREDITO COOPERATIVO

Self
Bank

AMNESTY

INTERNATIONAL

DE ESPAMNA, DE CIENCIA, INMNOVACION
NNNNNNNNN

[0 BROWN
@O/ UNIVERSITY

#% Banco Desio

[ Invest Banca

GGGGGG

]
9 Comune
A Milano
28
@ Bocconi
Un_lv_emn@Cu_rnmw&ale

Luigi Bocconi

%< Sisal

MEDIA & DIGITAL SERVICES

e Spotify NETFUX

» 4 g

kwitter ch
N
i
s %M\"_.:
e\?___w CHEETAH DIGITAL PUBLICIS
MEDIA
w = randstad
H-FARM

TRAVEL & HOSPITALITY

? LATAM ’? Blue Panorama
» AIRLINES . airlines
1talo < SATGEIA

SPA & GOLF RESORT

Barcelo PIGRRE:
HOTEL GROUP VACANCes

WestCord  stayokay |

*Representative list of our past and current clients. Logos are the property of the respective businesses and are for illustative purposes only

%fsnep

X REPLY

(-
Talent
Garden

Jobrapido

AIRBUS

FLETCHER
HOTELS

B«B

14
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Mature vs Innovative businesses

Cumulated EBITDA FY 2017 -2020

o S R
O r N W

WN R O R N®WDNOOABO N 0O O

growens.io

11.7

a
——

&J°J

Cum. EBITDA from
Saa§ business
Ral Yi a2 3go6ns

6.7
-

(mailup) P &

BEE

1.0

Ra

(2.0)

m Datatrics =9 Acumbamail

Sales CAGR FY 2017 -2020

120%

100%

80%

60%

40%

20%

0%

8%
I

43%

agile

telecom

96%
In USD

87%

o

BEE

113%

I ]

m Datatrics =9 Acumbamail

15



BEE Free | Email Editor X --

< C Y @& beefreeio

* IO BB @

FE' Q% ﬁ Draft saved -

2 =
OB CONTENT = rows [5] SETTINGS

T ¥

LOGO.

=19=

BEEFREE.IO

% @ beefree.lo

DIVIDER SOCIAL

WHITE & o
ON SALE DAY!

growens.io


https://www.beefree.io/

00 GROWENS BEE

BEE: No -code design democratization

In 2015 BEE was an internal Growens growth hacking experiment. It eventually resulted into a spiroff startup in 2017,
based In San Francisco. BEE Content Design Inc. is building on its vision to help democratize content design, with millions

of users In 22 languages and from 150+ countries.

X s
>

Huge market: 4b people designing BEE helps them make content beautiful and fast

content by 2023 A no-code drag-n-drop email and landing page editor, quick and simple

JAE] KIMKXZ
&)BEEPIugin

A Canva ($40b evaluation) and Adobe focusi on
graphics and presentations

A BEE focuses on Emails, Landing pages and Peayps
BEEPro

7 7 -3 X«T A~ X337

17

growens.io
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BEE

@ START FROM SCRATCH Vv B BEEPRO B Frec " USAGE v INDUSTRY

BEE Pro

For Email Designers

BEE Pro Agency

1000+ templates thanks to a great designers community

Advanced Co-editing and collaboration features

“I'm a new Text"
for your content

Fast senall design, review, and appeoval for
dighal agencies and macketing teams.

Integrated with the main marketing platforms

CHCK W UM Sadiodd v 10 00uST & v ('
oot ut e o REDOTT

Main Features

PUR P Pl St o 06 B B R B s Gt M OArTE B (a1 g I e
FLLRID 00 TRATIOE B arO 300U Wt

o I Do I

Free editor (also aGmall extension) generatesproduct-led

growth

PPt Sor MLl DY ande Agk for Teadach
a2 sanrning) hathwme Gt to spprowal. Fast.

BARBER SHOP

DESIGNER
Bee Team

A 10,000+ clients including Google, Netflix, Amazon, Spotify,
C« NXZw 6- A3° " w 6# W E- KA W

Soad S A

GET STARTED

= Capterra @
il Leader
| BEE
2020

Learn more on {3 YouTube

growens.io 18


https://workspace.google.com/marketplace/app/bee_templates_for_gmail/1023465560860
https://beefree.io/bee-plugin/
https://www.youtube.com/channel/UChoN98OPlP4w0gS-fij0vsA
https://www.capterra.com/p/215538/BEE-Pro/reviews/
https://www.g2.com/products/bee/reviews

00 GROWENS

YourLogo®
88 content [E] servngs

BEE Plugin

Embeddable editor for SAAS applications

FERNAN BURGE

NEW ARRIVALS

A A completely customizable editor

A Easy «Make vs Buy» pitch: companies save money and time by
embedding BEE vs. building their own dragn-drop editor

A Clear advantages:
- Glve a content editor users will love

- Reduce time-to-market & cost, zero maintenance ,J ‘ " PRESENTING

-Assure compatibility overtime: no display issues on any ?]]ectlon
device/charset/screen size/email client/browser
| |
A Used by 1,000+ SaaS companies including Cheetah '
Digital, Exponea, lterable, Zeta Global, Zendesk, Braze,
Optimove (40% of the Gartner Magic Quadrant for
Multichannel Marketing Platforms)

':‘\.'\-" .
‘ \\‘.‘ !

2L WY

Learn more on {3 Youlube or read the Interview

growens.io 19



https://support.iterable.com/hc/en-us/articles/115002425483#drag-and-drop-editor
https://beefree.io/bee-plugin/
https://www.youtube.com/watch?v=sclrWPA2GjE
https://www.bwmonline.com/2020/11/17/email-campaigns-matter-bee-helps-millions-design-great-ones/

00 GROWENS

~ BEE

+ +

Network effect Users Adoption

BEE covers all the players of the email creation value chain:
higher value for users is created along with the number of users itself

& z °JK J7 7 X°" J3X MI XT -« J #((z2  °3 X0 J3E 0\ Kl «z AJz X

+
Value

In 2021 BEE was used56m times across 1,000+ different SaaS platforms

‘%BEEPro &BEEPIugin
SAAS APPS

COMPANIES

é Y

Content editors Product managers

f Add -ons 1

Third party advanced features

Colleagues Dlgltal Agencies

growens.io 20

DeS|gners

\\



https://beefree.io/2021/
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BEE

Business unit highlights: BEE

Company Competition Strategy KPls

A MailUp spin-off in 2017 A #1 player worldwide A Growth: to become the A ARR: $8.4m (58+%)
world leading standard
A Business team and IP in A Few players, mainly start for email and landing A Net Rev. Retention: 100.2%
USA + tech team In Italy ups and followers of BEE page creation A LTV BEEPra $654

A 11,000+ Clients, from A Upmarket: companies A Leverage the free version 'V BEEPIugin $48,000
freelancc_ers to Iargg fo_cused on enterprise to expand gI_obaIIy a_nd a A Payback period: 5 months
corporations, 50% in North clients: Stensul, Knak new enterprise offering
America to maximize the value ANPS: 56

creation A Recurring revenues 93%
A EBITDA: 6%
A 54 employees A Gross Margin: 73%

A 300,000+ free users

KPI data as of December 2021
_ EBITDA and Gross Margin from historical data
growens.lo Source: Company financial statements and elaborations

21



() Live Mode

Trigger o Trigger
Untitled trigger Placed productin cart

Profiles: 0

Profiles: 0 Profiles: 0

@®© wait for 1 day wee &+ Add profile to segment

Set custom field on profile o
Untitled action

E Relevant Products: Cart

Touchp

Profiles: 0

o —emsssme...-— Profiles: 0
&~ Remove profile from segment ; & I No conversion after 1 day i .
' Y '
' X '
&+ Add profile to segment Profiles: 0 : :
A Profiles: 0 :
Email: Abandoned Cart ) , '
<> Trigger webhook E T o<- : :

@® Wait for 1 day

(@ Stop this flow )

Profiles: 0
E Untitled touchpoint

Touchpoint description

I ) touchpoint X
'
'
'
.
'
'
'
'
'
'
'
'
J
’

¥ Noconversion after 1 day e it Profiles: 0

Profiles: 0

§

i Facebook Advertisement

Touchpoint descript

growens.io

datatrics.com

22


https://www.datatrics.com/
https://www.datatrics.com/

00 GROWENS

Datatrics

Al-powered actionable
Customer Data Platform
(CDP)

Enables midsized marketing
teams to increase conversions
using Al-powered technology to
unify marketing data, segment
audience and connect each
customer with the right messages
at the right moment

growens.io

Datatrics areas of expertise

Features of Customer Data Platforms

Associates 1D e Out.of the Box

* |nputs from any source to person modals
= Stores in usable = Appends = Defines rules
external data

* Deduplicates

Unique ID: 123456
Name: John Doe
Email:
jd@gmail.com
Last Purchase:
11/24/2015
Attribute: Male
Attnibute: Loyalist

ID: 348078

Optional

« Content/offer
optimization

= Next-best
recommendation

= Journey analytics

* Import custom

‘m; Datatrics

MailUp areas of expertise

4 ) Activation

= Connects
external sy: tems

© 2018 Gartner, Inc.

23
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‘m; Datatrics
(\ GROWENS .t

1) Data collection

E-commerce

Data Is automatically collected, structured Q
and cleaned from different channels and N @
brought together in one place ..

@ Email Marketing

Easy adoption thanks to 150+ plug-and-play
. . Website CRM & Support
connectors with the most used marketing e "
tools R I It
Connect your internal data sources N 0 B o |
Advertising f . Datatrics API

Demographic Data

W her Inf i
Connect external data sources eatherInformation @

o

Traffic Intensity

growens.io 24
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(§) GROWENS m; Datatrics

-

2) 360 ° customer profile and prediction

Unified customer profiles show personal details and preferences of each unigue visitor, with continuously
optimized predictions using Artificial Intelligence

Clicks on advertisement for best reviewed laptops

Can be persuaded with social proof

[9] Is currently in the orientation phase

Visits your pages about Apple MacBook

Lives in a high income area

Sarah Jones

I o
P e——— &',, Belongs to segment loyal believers

The expected lifetime value of Sarah is € 8,457

Engagement Opportunity Potential

21% €1.389 78%

Buys an Apple Macbook Contact through Instagram Ads around 7 P.M,

Likes your page on Facebook
Most likely to book higher priced notebooks

Books when forecast is good

growens.io 25
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3) Hyper -
personalization

The system will meet customers
and prospects when, where and
how they want to be met, with
the best relevant content that
maximizes the conversion rate

Learn more on °VOUTU|]E
or read the Story

growens.io

Orientation

Comparison
Decision

Evaluation

Loyal customer
Persuade with

social proof

Website

Embedded Content

RetailTrics

Acer Chromebook 14
CB3-431-C5K7

This notebook was sold 5 times today

Sy =
é'g s nrome
—_—
AN TG,

Most popular notebook

]

Apple MacBook Air 13,3 inch

View Product =p

RetailTrics

Acer Chromebook 14
CB3-431-C5K7

Don’t miss this offer. Only 3 left!

" s =
BY® chiome
_

Highest score on Tweakers.net
Beautiful Full-HD screen

Most compact notebook

‘m; Datatrics

Orientation

Comparison
Decision

Evaluation

Single minded
customer
Persuade with

scarcity


https://www.youtube.com/watch?v=Fo2-xmg5X5c
https://www.growens.io/en/datatrics-story/

‘[E; Datatrics
00 GROWENS -

Business Unit highlights: Datatrics

Company Competition Strategy KPls

A Fast-growing startup A Mid-market positioning A Self-provisioning, A >>¢ RI Y02
acquired in the where large US players freemium and local A Growth: 113% 4y CAGR

- (Adobe, Salesforce, . _
Netherlands in 2018 Acoustic) focus on partnerships to expand A Net Rev. Retention:

enterprise clients In Europe and Latam 97 8%
A2 AEY RUWaAA
A Payback period: 22

A 30+ employees
A #1 player in the

A 285 clients, typically SME Netherlands

. . months
with ecommerce website A Ca. 100 competitors A NPS: 8

worldwide, mostly VC- _
A 50% revenues generated backed startups A Recurring revenues: 93%

by Partners (Digital (Blueconic, Agillic) A EBITDA:-31%

Agencies in° 550
: ) A More advanced than A Gross Margin: 55%

traditional personalization
engines @arilliance,
Dynamic Yield, Clerk.io)

_ KPI data as of December 2021
rowens.io EBITDA and Gross Margin from historical data 27
g
Source: Company financial statements and elaborations



7 Acumbamail

® o ®
M iTe damos la bienvenida!
¢Sabfas que tus emails han sido abiertos 9.340.172 veces?

/h\ Iniclo

7/

Campanas

Campanas »

324 189

MEDIET Campafias >

Automatizaciones

Tz E I -i— l R emails abiertos clicks nuevos suscriptores

Campaias recientes

Nuaves Planes de Precios

Listas >

70

Ver todas >

growens.io

acumbamail.com

28


https://www.acumbamail.com/

= Acumbamail

00 GROWENS

ACU m bam a_i I =2 Acumbamail

Newsletters

Welcome!

Access your campaigns, lists, reports, etc.

Bootstrapped self-provisioning software platform for
micro and small companies to manage email newsletters,
SMS campaigns and marketing automation

Campaigns >

Home

57.1%

Lists Openings last campaign

>

* o A« TXT « 1 Aai « ?°J «W NAa MJ2a]J KZ
model managed by a very lean and efficient organization

Templates

Automations Recent campaigns

©

& [B I A

w

Reports

My first campaign

Promo 1 Sent

Special day

Learn more on °VOUTU|]E

growens.io 29


https://www.youtube.com/channel/UCTBXceaOBLUqC0bdUXc2PDA

00 GROWENS

Gumbamail by
Acumbamaill

New product launched in 2021
Transforms Google Gmail into an emaill
marketing platform

Extends Gmall functionalities with mail
merge feature (I.e. Dear [name]) and
unlimited deliveries per day

gumbamail.com

Learn more on °VOUTU|]E
or read the Story

growens.io

> C O

M Gmail

uova riunione

s Posta in arrivo (5.901) - ngomi@ X

5.901

63.086

+

& mail.google.com/mail/u/0/#GUMBAMAIL_ TEMPLATE

Q, Cerca nella posta

& Back

My templates

Create your templates from scra

BlackFriday#1

tch or use an already designed one

Q Template

Time to party!

= Acumbamail

A * ¢ E » -

. A
.

EJ Gumbamail (2) {3 it

1L
Tir

E

B MAKEACOPY ~
o
B0 CONTENT = rows [F] seTTinGs
+
p— 0
= T o
TITLE TEXT IMAGE

= = O

BUTTON DIVIDER SOCIAL

HTML VIDEO ICONS

30


https://gumbamail.com/
https://www.youtube.com/watch?v=HToaoW2T-ng
https://www.growens.io/en/gumbamail/

= Acumbamail

00 GROWENS

Business Unit highlights: Acumbamail

Company Competition Strategy

A Fast-growing startup A Market leader in Spain A Keep the healthy pace A >>9 Ravue
acquired in Spain in 2015 (30% growth, 30%
A Ca. 400 competitors EBITDA) by leveraging A Growth: 26% 3y CAGR
A 12 employees worldwide, from small platforms and A Net Rev. Retention:
startups to very large ones marketplaces like:
A 3,500 SME clients and like Mailchimp or 98.4%
50,000 free users, mainly Sendinblue - Google Gmall A2AEY RUKDO
In Spain and Latin (Gumbamail extension)
America - WHCMS (web hosting A Payback period: 7 months
management and billing A NPS' 58

software)
- Appsumo (digital A Recurring revenues 82%

marketplace for A EBITDA: 27%

entrepreneurs)
A Gross Margin: 87%

_ KPI data as of December 2021
growens.1o EBITDA and Gross Margin from historical data
Source: Company financial statements and elaborations

31



99 MailUp Group - Ne..

Drag & drop templates

¢ Main menu Drag & drop templates HTML templates

My templates Bacic templates Rich templates

SMS

;‘\' : "" . : ‘,L b 2; v’a » ? r

- Messaging Apps : e I
T+ ILEANOUS 12 Days of

ol Christmas

ATV R bt (AN

mailup.com

BE RELEVANT

Almost Famous f American Pie

A CHRISTMAS

GIFT FOR YOU! Christmas

( . oy 2 Promo Sale

* 4

{4 &

growens.io


https://www.mailup.com/

MailUp: the multichannel marketing solution

Bootstrapped email service provider vendor in 2002, it soon evolved to a top-quality multichannel cloud
platform. It Is now the leading solution In Italy, serving both SMEs and large companies

IPO in the AIM market (now Euronext Growth Milan) in 2014, it evolved into MailUp Group in 2017 and
later into Growens

A platform to communicate with

: Create
clients

Get the right Email or SMS to Triggered Transactional

Newsletter

the right recipient messages messages

Engage also by Facebook Grow the Connect Assure inbox

Messenger and Telegram database a delivery
chatbot

Learn more on BVOIITIIIJE or read the
&%s.io 33



https://youtu.be/KrvbQ_CHUM0
https://www.growens.io/en/foundations-mailup-group-2/

00 GROWENS

Business unit highlights: MallUp

Company

A Bootstrapped in 2002,
always profitable

A 9,400 clients in 50
countries, from SME to
large corporations

A 1bn unique emalil
addresses managed, 22b
emails sent per year

A 90 employees

growens.io

Market Strategy

A #1 In Italy (second player A Strengthen market
has 800 clients) position in Italy and
Latam
A Among top 5 players in
Latam countries A Improve EBITDA margin
& cash flow
A One of ~300 players
worldwide, among which A Leverage the indirect
only a few support both channel to expand
Emalil & SMS (currently around 10% of
sales)

KPI data as of December 2021
EBITDA and Gross Margin from historical data
Source: Company financial statements and elaborations

KPIs

A > > 1.4 (+4%)

A Net Rev. Retention: 99.5%
A2 AEY RyWAAA
A Payback period: 28 months
ANPS: 34

A Recurring revenues 70%

A EBITDA: 17%

A Gross margin:69%
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00 GROWENS

CPaaS
specialized In
A2P messaging

Founded in 2001 in Italy as an outright
wholesale SMS factory, Agile Telecom is
a telecom provider that offers SMS
delivery for both promotional and
transactional messages: OneTime
Password/Alerts etc.

Its numerous direct connections with
carriers and operators globally as well as
Its proprietary technology ensure
optimized delivery of top -quality
messaging

growens.io

Companies

Software
applications

SMS Gateways

Mobile carriers

End users
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Aglle Telecom: the wholesale A2P
messaging gateway

Telecom provider (OLO - Licensed Operator) Specialized in lowlatency transactional
offering wholesale A2P (Application-to-person) messages(One-time password, alerts,

SMS delivery «-9°9 Z NJ° -« 7898

©

370 direct connections with mobile carriers In-house proprietary technology for SS7
around the world, from British Telecom to protocol (carrier-grade standard) and dynamic
Vodafone Europe adaptive routing

growens.io 37
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Business unit highlights: Agile Telecom

Company Competition Strategy KPls

A N2 A 3 XT « 1| A ao#l Raliah pldydt tvith ~2b A Consolidate the Italian A 1.9 bn messages sent
(1x EV/Sales), profitable SMS sent yearly market leadership, focus

since year one on margins A 300+ wholesale clients
A Price leadership thanks to

A 16 employees complete coverage, scale A EXxpand coverage A>XEX« AX (§4%R OT| 2
economies and proprietary through agreements with
technology Mobile Carriers in other A Gross Margin: 810%
European and emerging
countries A EBITDA: 3-5%

Data as of FY2020

growens.io Source: Company financial statements and elaborations 38
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The competitive landscape

v
=& chiefmartec.com April 2020

Marketing Technology Landscape e LS et (i e = e

: . ALy s SN s ‘———_/_ c&'“ 9 ‘:.'-t‘.: = —_—

The Martech 5000 — =t ST e e
: : —r v .“ o L .- n. :_":,‘!(' “=:v‘ :— N b e
e A ey e
TP e O T g o ST S

T e e e P e

B T Ty

Total Solutions 8.000
Advertising & Promotion 922
Content & Experience 1236
Social & Relationships 1959 ) O p AO =y oA 9/ i irany Dieye, Qungeer T =] ,_,,., e
=, . : Al - ag : - A e = Bry o s 3
- =)
Commerce & Sales 1314 L

Data 1,258

Management 501

- Accass all the data of this landscape &
_ more at martechS000.com <

S
- é
2019 Gz .
1040 soutons -vw- \—
o~
e

AU
113
"o

)

i
T

2018

G027 sclutom

R

‘.u

et o
o

-.—: . - ., “..A
SAE «Val 1]
W Pt Al

”

2017

5.381 solitoom

|

2016

AETS ot ons

|

2015

LE76 sk b

ot ';:}- '—W-'.H:“—‘\-
o o i OO

X ’ Do
@mﬁﬁuw~

AN O™

et T
!

o T

5 e D oo M .

growens.io

(e

DIGITAL
CONTENT

AD TECH

MARKETING

TECHNOLOGY

Growens positioning is in MARTECH

?2-A3NXM 2C5 7z~ *- NA -

«



00 GROWENS

Growens approach: Suite vs Best

salesforce

FA\ Adobe

cacoustic

SALES ' 'manago

growens.io
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Needs we serve

Most marketing departments within companies (and software developers serving them) have these needs

I'T

Departments

Templates for receipts,

Send
Transactional
Messages

6-41 NJA-«"wW -3TX3 N-
°J " T C-3T 3 X2 «TX3 ™ w

newsletters, welcome

series, etc.

Marketing
Departments

Send
Broadcasts

3 -2 7 W «XCT KBXAX3 W
MK - z A°TJOoOX W XONY

Prospects and customers
Engage

during their personal journey

growens.io 5> 2
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Needs we serve

Why choose Growens?

: &

A Multi -channel tm@

Departments Plugin A Easier . . A Personalized telecom
---------------------- Arser ----|  Creation -| Transactional A befveredq T
TAct NA QAT &) A Consistent A Cost effective TZ' Acumbamail @!’@@
ENNnAT BEE e

A Multi -channel = ®
A Data-driven fmalluﬁ;
A/\Scplable BE RELEVANT

A Curated or

Journeys

O
Q)
o
Q)
~r
—_
)
n
To

Omni-channel

A Al-enhanced TZI Acumbamail

automated

z3-CX« ™ Y - 42
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ecEe D2 OA

GO-TO-MARKET
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Indirect
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UAD2rAcE" AAE? OA? EN AADZ g e

Message delivery

for Developers / IT

SMS MARKETING (5 .2 g 5 >1(A.¢ Al ANALYTICS
5 >1(A. ¢ CA85 A.

for Marketers

for Designers / Developers

. Current products

A Capturing value across the chain

A Increasing knowledge and exploit innovation B New products via R&D or M&A

z3-CX« ™ Y - 44
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Main competitors / comparables

MailUp / Acumbamail Agile Telecom Datatrics BEE Growens Group
Italy . § ol — . A
scontactlab kaleyra SIMS it ADABRA BEE Pro (for email designers) .
vamll CONSTELLATION
RQ magnews Comn‘;lfy Q Neosperience” B SOFTWARE
. l DA I\NC
EDMdesigner TAXI
Europe dotdigital* Cleverreach@ | <Slinkmobiliy* () tyntec | © clueconic | [AFOLEON (8] stmpready S oniumdon
. (<) ®
7 CLERK.I0  selligent@? | &g tamplia 4 Stripo
@ sendinblue Splio sinch’ mi-ttd’ t .“.”5 / s |
optimove  qaillic | » DURA
. . Stensu| (@ chamaileon 2 SorTWARE
MapP GetResponse @ ybics Mapp == squeezely
[y ) EMBRACING DATA
knak. o
Others Latin America. ADDNODE GROUP
B (COMMKL emBlue’ infobip @twilio* @ Bluecore () Barilliance Zi ff x
Rest of the World nexmae (9) bandwidth | # pynamicviELD  (©)evergage BEE Plugin (for developers) UaVIS
ActiveCampaign> ™ SendGrid O ClL(liligtﬁﬂ W\ Wavecell W Sharpsmmg\/ i emarsys EWdesigner ///' stripo % ZUCCHETTI
€ 5 mailchim R~
4 P 7 KLAVIYO .
‘ 222 mparticle h‘ Adobe” | .szunlayer i E e
ddd met REDBRICK
%d Campaign Monitor @ Constant Contact .
s* TEALIUM
: Representative list of our competitors for business units/geographies. Logos are 56
growens.io the property of the respective businesses and are for illustrative purposes only

* Publicly traded
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Competitive Advantages

Agile Telecom

A Largest Italian provider (best terms)
A Proprietary SS7 technology
A Efficient (16 employees)

BEE Plugin

A Global leadership
A Proprietary rendering technology

A Network effect (AddOn partners+BEEPro)

growens.io

Acumbamall

A Fully local (Spain)
A Efficient go-to-market

A Scalable (6,000 users per employee)

BEE Pro

A Global leadership
A Large Email Designers Community

A Aggressive pricing with freemium

MailUp

A ltalian leadership (top-of-mind)
A Proprietary Deliverability Technology
A Original pricing model (pay-per-speed)

Datatrics

A Dutch leadership

A Unique freemium + self-provisioning
In the CDP space

A Strong partners network

S5 7
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Competitive Advantages

Growens

A Synergies and scale economies across multiple products
A Talent attraction

A Diversified and balanced portfolio (multiple regions and
markets)

A 20y experience In a fast-paced evolving market

z3-CX« ™ Y -

5 8
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P&L

Revenues M=uy E
YOY
70 +6% l
7 Yoy °
60 l +27%
ORGANIC YOY v
0)
50 l s l 6 ORGANIC YOY
+31%
ORGANIC YOY 40.2 5 v
40 l +26% l ORGANIC YOY
30
3
20
2
o 6.3 - 1 05 O 8 A Y U
0 ! -
FY 2013* * H A a(CFY 2015* FY 2016 FY 2017 FY 2018 FY 2019 FY 2020 FY 2013* FY 2014* FY 2015* FY 2016 FY2017 *H A3 JFY 2019** FY 2020

*In 2016 Group transitioned to IFRS accounting standards. FY 2015 is restated. Therefore historical data may not be comparal@. & J © J « R?®

** FY 2019 reported EBITDA affected by:

@ the positive impact from first -time adoption of the new IFRS 16 on lease accounting without comparative data restatement, startic z  Z3 -2 & 0J«AJ3 EY [ Aau 3INJ RNOT O!' O

growens.io i °| X «XzJ° AEX a°JN° -Z NJY Raa2 z73-2a N-«° «zX«° K JM K rfdsusequenty didtantifuel « ~ A°° K X~ Z-3 z BX AXHKXN-

ii) the negative effect of Datatrics start-A° 2 J3 z «° ME NJY RgAA!
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By business unit

45

40

35

30

25

20

15

10

Revenues & CAGR

| +a3% 1

4y

=

+23%
s |
+8% ‘
+969 4
1 1 | 96% 20
;s A In USD 3 3 1 l
12 1 > 9 3
+32% +87% +113% , ) +12%
5 |
4
3 2 3
— — [— L — - AL — 0 B s e 0 0

1
0
ml
mailup) 2 Acumbamail & [ patatri mailip) [agile] & .
SERELEvANT telewm atatrics 1 m = Acumbamail -1

BEE telecom BEE
ca
m2017 m2018 m2019 = 2020 2 m2017 2018 m2019 = 2020 [ patatrics

&J°J « R @
Starting from FY2019 the increased dimensions of the Group and the centralisation of certain internal activities at holding level, solely aimed at greater efficiency, selected recognition criteria have been
introduced for holding service costs allocation to subsidiaries, affecting business units EBITDA other than MailUp. Hence FY2019 and FY2020 EBITDA is not comparable with previous years. For Agile

growens.io AXKBXN-2ayY *HI Aau CJ° JZZXN°XT ME R&a?2 XE°93J)J-3T «JB®E N-~°7Y

49




00 GROWENS

Balance Sheet

Nt AENt e ADNEry Me? gAT . NA >Art e&eerdadeA
18 ABB
15.9
15 14.0 ’ -
12 6 | : . :
6.2 ! 4] 4 | ! =

6 . Lo i E

41 4 ; 5 5 B
3 IIIII 06 1.0 1.0 2 |
o1 . - I

FY 2013* * H A & GFY 2015* FY 2016 FY 2017 FY 2018 FY 2019 FY 2020 FY 2013* * H A & JrY 2015* FY 2016 FY 2017 FY 2018 FY 2019**FY 2020*** 1H 2021***

*In 2016 Group transitioned to IFRS accounting standards. FY 2015 is restated. Therefore historical data may not be comparald.

** 2019 NFP variation influenced by: Positive operating cash flow, bigger debt figure from IFRS 16 first® 2 X J T - ° © ashwoutsTdR DeYlaste@n-dut tranche on Agile
AXKBXN-2 FJRKAA!'® J«T ~ XN-«T D2| 3T ©°93J«N| X -« &J°J°3 N Z° °A3N|J X °3 NX 3J(C> UON! 8y
***2020 and 1H2021 NFP also shown gross of IFRS16 impact

growens.io &J°J  « RTY. 50
$J°| NJY Ruvne
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CPaaS qguarterly sales

growens.io

Agile Telecom

14.000
12.651

12.000
10.477 S AY
10259 4 9810.0320m 0 968°->2fb.05k-200
10.000 uyYo 1
8.434
5 000 7.919
6.000
5.0472-299.270 AVG. Q

4111 GROWTH

4.000 +9.0%
099 . .
3.028 F v ol

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 QL Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2017 2018 2019 2020 2021

&J°J « RBbAAA
Consolidated gross sales from management accounts, not subject to a BoD resolution, unaudited
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