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Innovation Global Expansion

Å Fast-growing industry: 

Technology / cloud software / 

marketing technology (SAAS)

Å From messaging (Email, SMS) to 

mobile content creation and 

omni-channel predictive

marketing automation

Growens at a glance

ÅRevenues 3y CAGR +41%

+26% FY 2017 (organic)

+47% FY 2018 (organic)

+51% FY 2019 (organic +46%)

+7% FY 2020 and YtD 2021

Å5 acquisitions in 6 years

ÅAlways profitable

Growth

3

ÅInternational revenues from 10% 

to 55% since IPO

ÅServing ca. 26.000 B2B clients in 

115+ countries (271,000 free 

users)

Å260+ employees in 3 continents
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From startup to leading European 
player in SAAS cloud software

*In 2016 Group transitioned to IFRS accounting standards. FY 2015 is restated. Therefore historical data may not be comparable. Data in Mn/EUR. Source: Company and Group financial statements
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GROWENS
Revenues: EUR 65 mn (+7%)
Gross margin: 32%
Ebitda: 8% 
Employees: 260

Business lines

CPaaS
Revenues EUR 40.0 mn (+4%)
Gross margin: 8%
Ebitda: 4% 
Employees: 16

SaaS
Revenues:  EUR 23.7 mn (+13%)
Gross margin: 72%
Ebitda: 20% 
Employees: 195

5
FY2020 data. 

Source: Company and Group financial statements
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Business units:
Å Independent companies
Å Focused market segments

Decentralized organization

6

GROWTH

Holding organization:
Å Corporate Development / M&A
Å Scale economies (ie  Amazon AWS,  staff functions) 
Å Risk management (cybersecurity, privacy, business control)

Capital allocation:
Å Diversification
Å Long term value oriented

PROFITABILITY
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Group Holding / Parent
~50 employees

Business Units
~210 employees

A tech group built on strong synergies

7

Freemium Tool

SMS Services

Editor technology

AI Predictive Marketing

Cross-selling

CPaaSSaaS
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Synergies examples
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Å New e-commerce shop in Latin America, with the 

technological support of Vtex, MailUp and Datatrics

Å The solution allows to predict the interest of customers 

and build empathetic relationships through personalized 

content and marketing automation

Å The solution brought in $50,000+ revenues and a return 

on advertising (ROAS) investment of 67:1 in the first 6 

months

Å The new product launched by Acumbamail adds email 

marketing capabilities into Google Gmail

Å The solution has been developed leveraging the BEE 

technology (email editor) and the knowledge acquired 

developing the Templates for Gmail extension

Å Fast go-to-market (4 months) and 1,000+ users acquired 

in 1 year with no advertising

https://www.xiaomishop.mx/
https://gumbamail.com/
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M&A value 
creation drivers

Unlock the growth bottlenecks by setting a clear and 
targeted focus and providing the necessary resources 
(investments and competences)

Shared resources (tools, suppliers) from Holding 
departments (Legal, Cybersecurity, IT, HR, Accounting, 
Finance, Design ) to optimize processes and costs

Foster the collaboration and knowledge / resource 
sharing (technologies, partners, clients) across the 
different business units

Strategic focus and resources 

Scale economies

Synergies

9



growens.io

Agile Telecom (Italy) Datatrics (Netherlands)

Å Acquired: 2015

Å Entry multiple: 1x Sales

Å ?JӃX´ *HǏǍǎǒŷ ƦӅª

Å ?JӃX´ *HǏǍǏǍŷ ƦǑǐª

Å Growth: 5.4x in 5 years

M&A success cases

Å Acquired: 2015

Å Entry multiple: 2.5x sales

Å ?JӃX´ *HǏǍǎǑŷ ƦǎǍǍ¦

Å ?JӃX´ *HǏǍǏǍŷ ƦǎŸǒª

Å Growth: 15x in 5 years

Acumbamail (Spain) 
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Å Acquired: 2018

Å Paid: 3.8x sales + earn-out

Å ?JӃX´ *HǏǍǎӅŷ Ʀǎª

Å ?JӃX´ *HǏǍǏǍŷ ƦǏŸǔª

Å Growth: 2.9x in 2 years

Agile Telecom was the largest SMS supplier for 
MailUp: the acquisition allowed the Group to gain 
better quality control and pricing to grow MailUp 
in Latam.

Acumbamail allowed the Group to enter the 
Spanish market with a different go-to-market 
approach based on product-led growth and a 
freemium business model.

The solution extends the MailUp capabilities by 
adding omni-channel orchestration and hyper-
personalization instead of bulk messaging.
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Growens vision

2022 Ṿ2025 GROWTH DRIVERS
ᵞ Internal growth

- SaaS R&D (improve current products and launch new ones)

- Internationalization (Europe + America)

ᵞ External growth (M&A)

- Consolidate local markets, enter new regions, add new SaaS products

- Pipeline: 2/3 targets at different stages of evaluation

ᵞ Financial growth

- Uplisting

- Increase free float and liquidity

To be an internationally recognized innovator , where passionate people create an ecosystem of SaaSsolutions 

that help with the evolving ways of communicating with customers.  

11
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Italy 46%

Other 3 %

Rest of Europe 38%

USA 13%

Revenue distribution FY 2020

12

CPaaS 63%
+5% YoY

SaaS 37%
+13%YoY

SaaS incidence

+34%YoY

+25%YoY

-4%YoY

+14%YoY

Agile 
Telecom

MailUp

Acumbamail BEE
Datatrics
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North America presence
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ᵞ Local presence: BEE Content Design, Inc. 

- Based in San Francisco, 95% owned by Growens

- 54 employees (CEO, Sales, Support and Marketing functions)

- 11,000+ clients including Novartis, Spotify, Save the Children, Disney

- Market leader in email and landing page creation technology

ᵞ Consolidated North America results:

- $12mn Revenues*

- $8.4m ARR (58+% growth)**

* Data FY2020. BEE revenue + revenue from other Growens BUs in the region 
** December 2021 vs December 2020
Representative list of our past and current clients. Logos are the property of the respective businesses and are for illustrative purposes only
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Clients that worked with us

*Representative list of our past and current clients. Logos are the property of the respective businesses and are for illustrative purposes only 14

RETAIL & E -COMMERCE

TRAVEL & HOSPITALITY

BANKING & FINANCE

TECHNOLOGY, PHARMA & AUTOMOTIVE MISCELLANEOUS

MEDIA & DIGITAL SERVICES
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Cumulated EBITDA FY 2017 -2020

Mature vs innovative businesses

8%

43%

87%

113%

32%
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Sales CAGR FY 2017 -2020

&JºJ  « Ʀª

Cum. EBITDA from 
SaaS business 
ƦǎǏŸǐª ƎӄǒӆƏ

96% 
in USD
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beefree.io

16

https://www.beefree.io/
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BEE: No -code design democratization

Huge market: 4b people designing 
content by 2023

Å Canva ($40b evaluation) and Adobe focusi on 
graphics and presentations

Å BEE focuses on Emails, Landing pages and Pop-ups

BEE helps them make content beautiful and fast

A no-code drag-n-drop email and landing page editor, quick and simple 
JÆJ ӃJMӃXŹ

In 2015 BEE was an internal Growens growth hacking experiment. It eventually resulted into a spin-off startup in 2017, 
based in San Francisco. BEE Content Design Inc. is building on its vision to help democratize content design, with millions 
of users in 22 languages and from 150+ countries. 

ŹZ­³ X«T Ä´X³´ ­³ XªMXTTJMӃX  « ?JJ? J°°Ӄ NJº ­«´

17
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Å 1000+ templates thanks to a great designers community

Å Advanced Co-editing and collaboration features

Å Integrated with the main marketing platforms

Å Free editor (also a Gmail extension) generates product-led

growth

Å 10,000+ clients including Google, Netflix, Amazon, Spotify, 

C« NXZŵ 6­ÆJ³º ´ŵ 6# ŵ E­ӃÆ­ŵ #­´N|ŵ 2Ż8³ⱴJӃŵ & ´«XÉ

BEE Pro 
For Email Designers

18

Learn more on 

https://workspace.google.com/marketplace/app/bee_templates_for_gmail/1023465560860
https://beefree.io/bee-plugin/
https://www.youtube.com/channel/UChoN98OPlP4w0gS-fij0vsA
https://www.capterra.com/p/215538/BEE-Pro/reviews/
https://www.g2.com/products/bee/reviews
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BEE Plugin
Embeddable editor for SAAS applications

Å A completely customizable editor

Å Easy «Make vs Buy» pitch: companies save money and time by 

embedding BEE vs. building their own drag-n-drop editor

Å Clear advantages:

- Give a content editor users will love

- Reduce time-to-market & cost, zero maintenance

-Assure compatibility overtime: no display issues on any 

device/charset/screen size/email client/browser

Å Used by 1,000+ SaaS companies including Cheetah

Digital, Exponea, Iterable, Zeta Global, Zendesk, Braze, 

Optimove (40% of the Gartner Magic Quadrant for 

Multichannel  Marketing Platforms)

19

Learn more on or read the Interview

https://support.iterable.com/hc/en-us/articles/115002425483#drag-and-drop-editor
https://beefree.io/bee-plugin/
https://www.youtube.com/watch?v=sclrWPA2GjE
https://www.bwmonline.com/2020/11/17/email-campaigns-matter-bee-helps-millions-design-great-ones/
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Network effect

COMPANIES

BEE covers all the players of the email creation value chain:
higher value for users is created along with the number of users itself

& z ºJӃ J´´Xº´ J³X MJ´XT ­« J #((Ż´ °³­°³ XºJ³É 0´­« ӃJ«zÄJzX

In 2021 BEE was used 56m times across 1,000+ different SaaS platforms

Managers

Colleagues

Freelancers

Content editors

Designers Add -ons
Third party advanced features

Product managers

SW developers

SAAS APPS

Marketing teams

Digital Agencies

+ 
Adoption

+ 
Value

+ 
Users

20

https://beefree.io/2021/
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Company Competition Strategy KPIs

ÅMailUp spin-off in 2017

ÅBusiness team and IP in 
USA + tech team in Italy

Å11,000+ Clients, from 
freelancers to large 
corporations, 50% in North 
America

Å300,000+ free users 

Å54 employees 

ÅGrowth: to become the 
world leading standard 
for email and landing 
page  creation

ÅLeverage the free version 
to expand globally and a 
new enterprise offering 
to maximize the value 
creation

ÅARR: $8.4m (58+%)

ÅNet Rev. Retention: 100.2% 

ÅLTV BEEPro:  $654

LTV BEEPlugin: $48,000

ÅPayback period: 5 months

ÅNPS: 56

ÅRecurring revenues: 93%

ÅEBITDA: 6%

ÅGross Margin: 73%

Business unit highlights: BEE

Å#1 player worldwide

ÅFew players, mainly start-
ups and followers of BEE

ÅUpmarket: companies 
focused on enterprise 
clients: Stensul, Knak

21

KPI data as of December 2021
EBITDA and Gross Margin from historical data
Source: Company financial statements and elaborations
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datatrics.com

22

https://www.datatrics.com/
https://www.datatrics.com/
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Datatrics
AI-powered actionable 
Customer Data Platform 
(CDP)

Enables mid-sized marketing 
teams to increase conversions 
using AI-powered technology to 
unify marketing data, segment 
audience and connect each 
customer with the right messages 
at the right moment

Datatrics areas of expertise MailUp  areas of expertise

23
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1) Data collection

24

Data is automatically collected, structured 
and cleaned from different channels and 
brought together in one place

Easy adoption thanks to 150+ plug-and-play 
connectors with the most used marketing 
tools
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2) 360 ° customer profile and prediction

25

Unified customer profiles show personal details and preferences of each unique visitor, with continuously 
optimized predictions using Artificial Intelligence
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3) Hyper -
personalization

Advertising EmailWebsite
Embedded Content

Orientation

Comparison

Decision

Evaluation

Loyal customer

Persuade with 

social proof

Orientation

Comparison

Decision

Evaluation

Single minded 

customer

Persuade with 

scarcity

26

Learn more on                         
or read the Story

The system will meet customers 
and prospects when, where and 
how they want to be met, with 
the best relevant content that 
maximizes the conversion rate 

https://www.youtube.com/watch?v=Fo2-xmg5X5c
https://www.growens.io/en/datatrics-story/
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Business Unit highlights: Datatrics

27

Company Competition Strategy KPIs

ÅFast-growing startup
acquired in the 
Netherlands in 2018 

Å30+ employees

Å285 clients, typically SME 
with ecommerce website

Å50% revenues generated 
by Partners (Digital 
Agencies)

ÅMid-market positioning 
where large US players 
(Adobe, Salesforce, 
Acoustic) focus on 
enterprise clients

Å#1 player in the 
Netherlands 

ÅCa. 100 competitors 
worldwide, mostly VC-
backed startups
(Blueconic, Agillic)

ÅMore advanced than 
traditional personalization 
engines (Barilliance, 
Dynamic Yield, Clerk.io)

Å Self-provisioning, 
freemium and local 
partnerships to expand 
in Europe and Latam

Å >>ŷ ƦǏŸǒª
ÅGrowth: 113% 4y CAGR
ÅNet Rev. Retention: 

97,8%
Å2AEŷ ƦǔŵǎǍǍ
ÅPayback period: 22 

months
ÅNPS: 8
ÅRecurring revenues: 93%
ÅEBITDA: -31%
ÅGross Margin: 55%

KPI data as of December 2021
EBITDA and Gross Margin from historical data
Source: Company financial statements and elaborations
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acumbamail.com

https://www.acumbamail.com/
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Acumbamail

Learn more on 

29

Bootstrapped self-provisioning software platform for 
micro and small companies to manage email newsletters, 
SMS campaigns and marketing automation

*­Ä«TXT  « ǏǍǎǐ  « ?°J «ŵ  NÄªMJªJ ӃŻ´ ­ZZX³ «z  ´ MJ´XT ­« J Z³XXª Äª
model managed by a very lean and efficient organization

https://www.youtube.com/channel/UCTBXceaOBLUqC0bdUXc2PDA
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New product launched in 2021
Transforms Google Gmail into an email 
marketing platform

Extends Gmail functionalities with mail 
merge feature (i.e. Dear [name]) and 
unlimited deliveries per day

gumbamail.com 

Gumbamail by 
Acumbamail

Learn more on 

30

or read the Story

https://gumbamail.com/
https://www.youtube.com/watch?v=HToaoW2T-ng
https://www.growens.io/en/gumbamail/
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Business Unit highlights: Acumbamail

Company Competition Strategy KPIs

ÅFast-growing startup 
acquired in Spain in 2015

Å12 employees

Å3,500 SME clients and 
50,000 free users, mainly 
in Spain and Latin 
America

ÅMarket leader in Spain

ÅCa. 400 competitors 
worldwide, from small 
startups to very large ones 
like Mailchimp or 
Sendinblue

Å Keep the healthy pace 
(30% growth, 30% 
EBITDA) by leveraging 
platforms and 
marketplaces like:

- Google Gmail 
(Gumbamail extension)
- WHCMS (web hosting 
management and billing 
software)
- Appsumo (digital 
marketplace for 
entrepreneurs)

Å >>ŷ ƦǎŸǔª

ÅGrowth: 26% 3y CAGR

ÅNet Rev. Retention: 

98.4%

Å2AEŷ Ʀǔӄǒ

ÅPayback period: 7 months

ÅNPS: 58

ÅRecurring revenues: 82%

ÅEBITDA: 27%

ÅGross Margin: 87%

31
KPI data as of December 2021
EBITDA and Gross Margin from historical data
Source: Company financial statements and elaborations
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mailup.com

32

https://www.mailup.com/
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MailUp: the multichannel marketing solution

33

A platform to communicate with 
clients

Get the right Email or SMS to 
the right recipient

Engage also by Facebook 
Messenger and Telegram

Create Send Track

Newsletter
Triggered
messages

Transactional
messages

Grow the 
database

Connect 
a 
chatbot

Assure inbox 
delivery

Learn more on                                 or read the 
Story

Bootstrapped email service provider vendor in 2002, it soon evolved to a top-quality multichannel cloud 
platform. It is now the leading solution in Italy, serving both SMEs and large companies 
IPO in the AIM market (now Euronext Growth Milan) in 2014, it evolved into MailUp Group in 2017 and 
later into Growens

https://youtu.be/KrvbQ_CHUM0
https://www.growens.io/en/foundations-mailup-group-2/
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Company Market Strategy KPIs

ÅBootstrapped in 2002, 
always profitable

Å9,400 clients in 50 
countries, from SME to 
large corporations

Å1bn unique email 
addresses managed, 22b 
emails sent per year

Å90 employees 

Å#1 in Italy (second player 
has 800 clients)

ÅAmong top 5 players in 
Latam countries

ÅOne of ~300 players 
worldwide, among which 
only a few support both 
Email & SMS

ÅStrengthen market 
position in Italy and 
Latam

ÅImprove EBITDA margin 
& cash flow

ÅLeverage the indirect 
channel to expand 
(currently around 10% of 
sales)

Å >>ŷ Ʀ11.4m (+4%)

ÅNet Rev. Retention: 99.5% 

Å2AEŷ ƦӄŵǍǍǍ

ÅPayback period: 28 months

ÅNPS: 34

ÅRecurring revenues: 70%

ÅEBITDA: 17%

ÅGross margin: 69%

Business unit highlights: MailUp

34

KPI data as of December 2021
EBITDA and Gross Margin from historical data
Source: Company financial statements and elaborations
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agiletelecom.com

https://www.agiletelecom.com/
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CPaaS 
specialized in 
A2P messaging

Companies

Software 
applications

SMS Gateways

Mobile carriers

End users

36

# (world)

300m

10k

1k

1.2k

5.2b

Founded in 2001 in Italy as an outright 
wholesale SMS factory, Agile Telecom is 
a telecom provider that offers SMS 
delivery for both promotional and 
transactional messages: One-Time 
Password/Alerts etc.

Its numerous direct connections with 
carriers and operators globally as well as 
its proprietary technology ensure 
optimized delivery of top -quality 
messaging
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Agile Telecom: the wholesale A2P 
messaging gateway

Telecom provider (OLO - Licensed Operator) 
offering wholesale A2P (Application-to-person) 
SMS delivery 

Specialized in low-latency transactional 
messages(One-time password, alerts, 
«­º Z NJº ­«´ŹƏ

In-house proprietary technology for SS7 
protocol (carrier-grade standard) and dynamic 
adaptive routing

37

370 direct connections with mobile carriers 
around the world, from British Telecom to 
Vodafone Europe



growens.io

Company Competition Strategy KPIs

Å N²Ä ³XT  « ǏǍǎǒ Z­³ ƦӅª
(1x EV/Sales), profitable 
since year one

Å16 employees 

Å#1 Italian player with ~2b 
SMS sent yearly

ÅPrice leadership thanks to 
complete coverage, scale 
economies and proprietary 
technology 

Å Consolidate the Italian 
market leadership, focus 
on margins

Å Expand coverage 
through agreements with 
Mobile Carriers in other 
European and emerging 
countries

Å1.9 bn messages sent

Å300+ wholesale clients

Å>XÆX«ÄX´ŷ ƦǑǐª(+4%)

ÅGross Margin: 8-10%

ÅEBITDA: 3-5%

Business unit highlights: Agile Telecom

38
Data as of FY2020
Source: Company financial statements and elaborations
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The competitive landscape

MEDIA

MARKETING
TECHNOLOGY

DIGITAL 
CONTENT

AD TECH

MARTECH

Growens positioning is in MARTECH

?­Ä³NXḾ 2C5 Ź´ *­NÄ´ ­« & z ºJӁ 5XT J ƛ 5J³¦Xº «z
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Growens approach: Suite vs Best -of -breed

C« `XT ´­ӃÄ ­«

ᶓEX«T­³ Ӄ­N¦ƈ «

ᶓ6­º MX´ºƈ «ƈNӃJ´´ ´­ӃÄ ­«´

ᶑ2­ÇX³  «ºXz³J ­« N­´º´

ᶑ8«X ­«ӃÉ ´Ä°°Ӄ X³

ᶓ?Ӄ­ÇX³  ««­ÆJ ­«

ᶓ2X´´ vXÈ MӃX

ᶓ5­³X XÈ°X«´ ÆX

5ÄӃƈÆX«T­³ ´ºJN¦

ᶑ6­ ÆX«T­³ Ӄ­N¦ƈ «

ᶑ#X´ºƈ­ZƈM³XXT ´°XN JӃ ÊXT ´­ӃÄ ­«´

ᶓ, z|X³  «ºXz³J ­« N­´º´

ᶓ5ÄӃ °ӃX ´Ä°°Ӄ X³´

ᶑ*J´ºX³  ««­ÆJ ­«

ᶑ*ӃXÈ MӃX º­ `º ´°XN `N NJ´X´

ᶑ$|XJ°X³

40
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Create
Send 

Transactional 
Messages

Templates for receipts, 

newsletters, welcome 

series, etc.

Prospects and customers 

during their personal journey

6­ `NJ ­«´ŵ ­³TX³ N­«`³ªJ ­«´ŵ

°J´´Ç­³T ³Xª «TX³´ŵ XºNŸ

;³­ª­´ŵ «XÇ´ӃXÀX³´ŵ

MӃ­z Ä°TJºX´ŵ XºNŸ

Needs we serve

Engage Send 
Broadcasts

IT
Departments

Marketing 
Departments

Most marketing departments within companies (and software developers serving them) have these needs

52
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Å Easier

Å Faster

Å Consistent

Å Data-driven

Å Omni-channel

Å AI-enhanced

Å Multi -channel

Å Scalable

Å Curated or 

automated

Needs we serve

Transactional

Journeys =ɶɐǍǱǪǍɾʌɾ

¶ǍɶȶǸʌȡɅȓ 
EǸɳʌɾ

IT 
Departments

Å Multi -channel

Å Personalized

Å Delivered!

Å Cost effective

Creation

Why choose Growens?

42
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æɶɐǱʔǪʌɾ Ἁ ¶ǍɶȶǸʌɾ
IT

M
A

R
K

E
T

IN
G

GO-TO-MARKET

Freemium

Inbound / 
Self Provisioning

Indirect
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uɅǱʔɾʌɶʳ ñʌɶʔǪʌʔɶǸ ǍɅǱ gɶɐʔɳ æɐɾȡʌȡɐɅȡɅȓ

Message delivery
for Developers / IT

Platforms
for Marketers

Content Creation
for Designers / Developers

Å Capturing value across the chain

Å Increasing knowledge and exploit innovation

Current products

New products via R&D or M&A

EMAIL ?5? ;C?, VOICECHATSOCIAL DISPLAY TV

SMS MARKETING (5 .2
5 >1(A.6+

5 >1(A.6+
 CA85 A.86 CRM AI ECOMMERCE ANALYTICS PROGRAMMATIC 

ADVERTISING

CONTENT 
VALIDATION(5 .2 (&.A8>$822 #8> A.86LANDING PAGE 

EDITOR FORM VIDEO 
EDITING

HTML 
EDITOR Ź

44
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Main competitors / comparables
MailUp / Acumbamail Agile Telecom Datatrics BEE Growens Group

Italy
BEE Pro (for email designers)

BEE Plugin (for developers) 

Europe

Others Latin America

Rest of the World

Representative list of our competitors for business units/geographies. Logos are 
the property of the respective businesses and are for illustrative purposes only
* Publicly traded
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Competitive Advantages

MailUp

Å Italian leadership (top-of-mind)

Å Proprietary Deliverability Technology

ÅOriginal pricing model (pay-per-speed)

Datatrics

Å Dutch leadership

Å Unique freemium + self-provisioning 
in the CDP space

Å Strong partners network

Acumbamail

Å Fully local (Spain)

Å Efficient go-to-market

Å Scalable (6,000 users per employee)

Agile Telecom

Å Largest Italian provider (best terms)

Å Proprietary SS7 technology

Å Efficient (16 employees)

BEE Pro

ÅGlobal leadership

Å Large Email Designers Community

Å Aggressive pricing with freemium

BEE Plugin

ÅGlobal leadership

Å Proprietary rendering technology

Å Network effect (AddOn partners+BEEPro)



z³­ÇX«´Ÿ ­

MailUp

Å Italian leadership (top-of-mind)

Å Proprietary Deliverability Technology

ÅMultichannel (email. sms. messaging apps)

Datatrics

Å Dutch leadership

Å Unique freemium + self-provisioning 
in the CDP space

Å Strong partners network

Agile Telecom

Å Largest Italian provider (best terms)

Å Proprietary SS7 technology

Å Efficient (16 employees)

BEEPro

ÅLarge Email Designers Community

Å Aggressive pricing with freemium

ÅGlobal leadership

BEEPlugin

ÅGlobal leadership

Å Proprietary rendering technology

ÅMultiple content types + Widget 
marketplace

Acumbamail

Å Fully local (Spain)

Å Efficient go-to-market

Å Scalable (6000 users per employee)
Growens

Å Synergies and scale economies across multiple products

Å Talent attraction

Å Diversified and balanced portfolio (multiple regions and 
markets)

Å 20y experience in a fast-paced evolving market
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P&L

FY 2015* FY 2016 FY 2017 *HǏǍǎӅ

ORGANIC YOY
+21%

ORGANIC YOY
+31% 

FY 2014* FY 2013* FY 2019** 

ORGANIC YOY
+26%

FY 2013* *HǏǍǎǑƔFY 2015* FY 2016 FY 2017 FY 2018 

ORGANIC YOY
+47% 

FY 2019 

Revenues M=uÿE!YOY
+51% 

YOY
+27% 

FY 2020 

YOY
+7% 

6.3
9.1 9.5

ǏǎŸӄ
27.3

40.2

60.8
65.2

FY 2020 

0.5
0.8 ǍŸǓ

2.4
2.9

3.8

4.8
5.1

YOY
+6% 

*In 2016 Group transitioned to IFRS accounting standards. FY 2015 is restated. Therefore historical data may not be comparable. &JºJ  « Ʀª
**  FY 2019 reported EBITDA affected by:
(i) the positive impact from first -time adoption of the new IFRS 16 on lease accounting without comparative data restatement, starti«z Z³­ª ǎ 0J«ÄJ³ÉŸ ǏǍǎǔ ƎNJ ƦӅǐǑ¦Ə
(ii) º|X «XzJº ÆX  ª°JNº ­Z NJŸ Ʀǎª Z³­ª N­«º «zX«º Ӄ JM Ӄ º X´ ­« NX³ºJ « ´Ä°°Ӄ X´ Z­³  z ӃX AXӃXN­ªŸ ´­ӃÆXT Ç º| J º³J«´JNº ­« Jnd subsequently discontinued
(iii) the negative effect of Datatrics start -Ä° ªJ³z «´ MÉ NJŸ ƦӄǍǍ¦
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By business unit

&JºJ  « Ʀª
Starting from FY2019 the increased dimensions of the Group and the centralisation of certain internal activities at holding level, solely aimed at greater efficiency, selected recognition criteria have been 
introduced for holding service costs allocation to subsidiaries, affecting business units EBITDA other than MailUp. Hence FY 2019 and FY2020 EBITDA is not comparable with previous years. For Agile 
AXӃXN­ªŸ *HǏǍǎǔ ÇJ´ JZZXNºXT MÉ Ʀǎª XÈº³J­³T «J³É N­´º´Ÿ

Revenues & CAGR 4y M=uÿE! Ἁ >!géᶲr

+8%

+113%+32% +87%

+43%

+23%

+2%

Ǎӆ
+12%

+96% 
in USD
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*In 2016 Group transitioned to IFRS accounting standards. FY 2015 is restated. Therefore historical data may not be comparable.
** 2019 NFP variation influenced by: Positive operating cash flow, bigger debt figure from IFRS 16 first-º ªX JT­°º ­« ƎƦǑŸӄªƏ Nash outs for the last earn-out tranche on Agile 
AXӃXN­ª ƎƦӄǍǍ¦Ə J«T ´XN­«T Ǳº| ³T º³J«N|X ­« &JºJº³ N´Ż´ °Ä³N|J´X °³ NX Ǝ(C> ǓǑӅ¦ƏŸ
***2020 and 1H2021 NFP also shown gross of IFRS16 impact
&JºJ  « ƦªŸ
$J´| NJŸ ƦǔŸӅª

FY 2013* *HǏǍǎǑƔFY 2015* FY 2016 FY 2017 FY 2018 FY 2019** 

Balance Sheet

ñțǍɶǸțɐȺǱǸɶɾẏ Mɵʔȡʌʳ ¸Ǹʌ >Ǎɾț æɐɾȡʌȡɐɅ

ABB

IPO

7.0

2.4

FY 2020*** 

2.5

FY 2013* *HǏǍǎǑƔFY 2015* FY 2016 FY 2017 FY 2018 FY 2019 FY 2020 

0.1

4/4

6.2
7.0

14.0

15.9
17.0 17.3

0.6

4/4

1.0 1.0

7.3

6.4 6.2

50

1H 2021*** 

2/7

5.1
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CPaaS quarterly sales

&JºJ  « ƦƄǍǍǍ
Consolidated gross sales from management accounts, not subject to a BoD resolution, unaudited

Agile Telecom
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3.028 3.099 
ǏŸǓǏӅ

4.111 

5.041 5.295 5.270 

7.919 
8.434 

10.259 
ǔŸǒǑǐ

9.981 10.032 
10.477 

9.969 
10.354 10.050 10.200 ǎǍŸǑǓӄ

12.651 
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AVG. Q 
GROWTH
+9.0%




